“I S' 5 


1995 Mid-Year Report 
Business Review Section 
Domestic Tobacco 


*.,5 3 

3 o- ' ^ 


In the United States, Philip Morris U.S.A. shipments rose 1.0%, to 108.6 billion 
cigarettes, after accounting for cigarettes that were returned as part of a successful 
product recall. The cost of the recall was more than offset by higher volume, improved 
product mix, productivity gains and a price increase. 

First-half shipment volume was also helped, in part, by the timing of the July 4th 
holiday weekend, which caused some wholesalers to move up their early-July 
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purchases to the end of Junewolume for the U.S, cigarette industry declined -2.1% in the 
fi^sxphalf compared with last year. 

Philip Morris U.S.A. had a shipment share of 45.8%, up 1.4 share points from a 
year ago. Shipments of Marlboro cigarettes rose 6.0%, to 70.4 billion units, increasing 
the brand's shipment share 2^points, to 2917%. 

As a percentage of shipments, premium-priced cigarette sales continued to grow, 
accounting for 815 % of Philip Morris U.S.A.’s volume mix, a gain of 2l3points from last 
year. 

In retail outlets^46.9% of all cigarettes sold during the first half were Philip 
Morris brands, up 0.9 percentage points from last year, according to A.C. Nielsen 
Company figures. Marlboro's retail share also was higher, reaching 29.5%, a 2.0-point 
improvement over 1994. 

Philip Morris U.S.A.'s other premium brands -- Merit, Benson & Hedges, 
Parliament and Virginia Slims — together had a retail share of 8.9%, (-022 points lower) 
than last year. Despite a continuing decline in the discount category, retail share for 
Basic, the company's leading discount brand held 15.2% of the category, up 0.8 points 
from the 1994 first half. 


Source: https://www.industrydocuments.ucsf.edu/docs/kmfj0004 
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